CRACK THE CODE

a case study

Scratch-Off Game Card: Website:
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Enter the code from your seratch card
to see if you've cracked the code!

$2,000 in cash
and other great prizes!

Grand prize: $2,000 cash

Find out instantly if you've won one of these great prizes:
$500 Staples* Gift Card (5 winners)
%25 Staples®Gift Card (500 winners)
£10 Staples® Gift Card (1,000 winners)

Scratch here, register onling at
www. staplescrackthecode.com,
then enter your eoda for a
chance fo win
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Goals: To develop a Stadium, “Two Ways to Play, Two Ways to Win>,
game card with drive to web call to action.

The Program: 3"x4” Game Card with two scratch-off areas:
* First scratch-off will have instant win prize
* Second scratch-off will have drive to web to play any style instant win
game you want to create.

Quantity: 15000 - 18,000 game cards

Budget: Less then $1.00 per fan with two ways to play and two ways to win.

Prize Pool separate from Budget:
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